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A Workshop on Self Regulation—African Region 
 

CAPE TOWN DECLARATION 
 

A joint statement from the workshop participants (adopted 20.10.06) 
 
PREAMBLE 
In an effort to support self-regulation in the alcohol beverage industry on the African continent, the 
International Centre for Alcohol Policies (ICAP) organized a regional workshop on self-regulation in 
Cape Town, South Africa on 19-20 October 2006.  Over 60 participants from 13 countries in the 
African region, including: Botswana, Burundi, Congo, Ghana, Kenya, Lesotho, Namibia, Nigeria, 
South Africa, Tanzania, Uganda, Zambia and Zimbabwe, participated in the workshop.  In addition, 
representatives from Japan, the Netherlands, the United Kingdom, and the United States also 
participated in the workshop.   
 
The African regional workshop was the third in a series of ICAP workshops on self-regulation and 
included representatives of governments, beverage alcohol industry, trade associations, public health 
and non-governmental organizations.  Previous ICAP workshops have taken place in October 2004 in 
London and in Tokyo in June 2006 for the Asia-Pacific region.  A final regional workshop is planned 
for Latin America in March 2007. 
 
DECLARATION 
The responsible advertising and marketing of beverage alcohol is an industry-wide priority.  
Responsible marketing practices can support public health goals to reduce alcohol-related harm.  
Marketing practices that encourage irresponsible consumption of alcohol beverages are clearly 
unacceptable.  Whilst there are other initiatives that alcohol producers can undertake to address such 
harms, self-regulation is one key component.  It is in the interests of all parties (government, industry, 
and consumers) to see to it that it operates effectively. 
 
Self-regulation is a process that provides agreed standards for socially responsible advertising.  It has 
gained ground internationally because it can evolve quickly and flexibly in the areas where legal 
procedures and principles are more static; it adapts easily to embrace new social standards and new 
marketing trends; it is able to take into account subtle differences in cultural and commercial practice 
at every level; it operates in a way that is free and readily available to consumers; and it engages the 
support and commitment of all stakeholders because it respects consumers and recognizes that all 
companies should operate on an equal basis. 
 
COMMITMENTS 
We feel strongly that it is our collective responsibility to improve the scope and the effectiveness of 
self-regulation through collaboration among stakeholders.  Therefore, we the participants at this 
workshop make this declaration and will: 
 
• Encourage Government, Industry, and Public Health partnerships on alcohol policy development; 
• Encourage beverage alcohol companies and ICAP to support Governments in the development of 

alcohol policies; 
• Set standards for alcohol production, distribution, retail, and consumption; 
• Address and engage informal production, distribution and consumption of alcohol; 
• Encourage affordable alternatives to illicit alcohol; 
• Create a safe and responsible drinking culture; 
• Create accessible mechanisms to address deviation from self-regulation Codes and Standards; 
• Ensure effective enforcement of regulations and self regulation. 
 
We hope that all relevant stakeholders in the African region will share in our commitment to this 
cause and that we can count on their support and efforts to achieve these goals. 
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WORKSHOP SPONSORING ORGANIZATION: 
 
International Center for Alcohol Policies (ICAP) was established in 1995 to promote global 
public/private partnerships in the area of alcohol policy, ICAP is a not-for-profit organization 
supported by eleven major international beverage companies with a mission of helping to reduce the 
abuse of alcohol worldwide and to promote understanding of the role of alcohol in society through 
dialogue and partnerships involving the beverage industry, the public health community, and others 
interested in alcohol policy.  
 
PARTICIPANTS (FINAL) 
(alphabetically by country) 
 
 
BOTSWANA 
 
Mr. Percy Raditladi  
Corporate Affairs Director 
Kgalagadi Breweries 
 
BURUNDI 
 
Dr. André Birabuza  
Principal Medical Inspector 
Ministry of Public Health of Burundi 
 
Mr. Deo Niyongabo  
C.S.R. Project Manager 
Brasseries et Limonaderies du Burundi 
 
CONGO-BRAZZAVILLE 
 
Dr. Paul Nsalou 
Company Doctor 
Brasseries du Congo 
 
Ms. Rosalie Likibi-Boho  
Section Leader, Promotion of Mental Health and the 
Prevention of the Drug Misuse 
Focal Point, Tobacco Avoidance 
Office of the Minister of Health 
 
GHANA 
 
Mr. Franklin Cudjoe  
Director  
IMANI: The Centre for Humane Education 
 
Mr. Eric Kwakye 
Account Group Head 
Lowe Lintas 
 
Mr. Evans Lartey 
Development Director 
IMANI: The Centre for Humane Education 
 

JAPAN 
 
Mr. Nobuo Nagura 
Executive Officer  
Asahi Breweries Ltd. 
 
KENYA 
 
Mr. Damon Ansell 
Tax and Trade Policy 
Diageo Africa 
 
Mr. Ken Kariuki 
Director of Corporate Affairs 
East African Breweries Ltd. 
 
Ms. Jennifer Kimani 
NACADA National Coordinator 
Government of Kenya 
 
Dr. Sobbie A.Z. Mulindi 
Professor 
University of Nairobi 
 
Dr. Frank Njenga (CHAIRMAN) 
President 
Association African of Psychiatrists & Allied 
Professionals 
 
Dr. Hezron Nyangito 
Permanent Secretary 
Government of Kenya - Ministry of Health 
 
Mr. James Shikwati 
Director 
Inter Region Economic Network 
 
LESOTHO 
 
Mr. Jobo Molapo 
Deputy Principal Secretary 
Ministry of Tourism Environment & Culture 
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NAMIBIA 
 
Ms. Patricia Hoeksema 
Head, Corporate Social Investment 
Namibia Breweries Limited 
 
NETHERLANDS 
 
Mr. Sietze W. Montijn 
Corporate Affairs Manager 
Heineken International N.V. 
 
NIGERIA 
 
Mr. Yusuf Ageni 
Public Affairs Adviser 
Nigerian Breweries Plc 
 
Dr Michael E. Anibueze 
Director , Non-Communicable Disease Control 
Programme 
Department of Public Health 
 
Mr. Lucky Nwachukwu 
CSR / Communications Manager 
Nigerian Breweries Plc 
 
SOUTH AFRICA 
 
Mr. Tertuis Cronje 
SANCA - South African National Council on 
Alcoholism and Drug Dependence 
 
Ms. Janine Davy 
Deputy Director  
Industry Association for Responsible Alcohol Use 
 
Ms. Mashinka Fourie 
Regulatory Affairs Manager 
South African Breweries Ltd 
 
Mr. Davidson Hlobo 
Director 
Industry Association for Responsible Alcohol Use 
 
Mr. Pat Govender 
Managing Director 
Red Chilli Communications 
 
Ms. Honeygirl Mokoena 
Corporate Affairs Manger 
Brandhouse Beverages Ltd. 
 
Mr. Michael Mokhoro 
Regulatory Affairs Manager 
Distell 

SOUTH AFRICA (cont.) 
 
Mr. Godfrey Morley 
Group Managing Director  
FCB South Africa 
 
Mr. Franklin Pieterse 
Corporate Affairs Manager 
Brandhouse Beverages Ltd. 
 
Mr. Mitch Ramsay 
Policy and Issues Manager 
SABMiller Africa & Asia 
 
Prof. Solomon Rataemane 
Professor  
University of Limpopo / MEDUNSA 
 
Ms. Gail Schimmel 
Head, Legal & Regulatory Affairs  
Advertising Standards Authority 
 
Ms. Julia Seal 
Communications Manager 
Brandhouse Beverages Ltd. 
 
Ms. Asyia Sheik 
Legal and Public Policy Manager  
Brandhouse Beverages Ltd. 
 
Prof. Roger Sinclair 
Professor  
University of Witwatersrand 
 
TANZANIA 
 
Mr. Jerome J Ringo  
Chairman 
Dar es Salaam Public Health Delivery System Boards 
Association 
 
UGANDA 
 
Dr. David Basangwa  
Consultant Psychiatrist 
Ministry of Health 
 
Dr. Kabann Kabananukye 
Director, Research and Information 
National Care Centre  
 
Dr. Fred Kigozi  
Medical Director 
Butabika National Referral Mental Hospital 
Ministry of Health 
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UGANDA (cont.) 
 
Dr. Margaret Mungherera 
Consultant Psychiatrist 
Mulago Hospital 
 
Ms. Marion Muyobo 
Head of Corporate & External Affairs 
Uganda Breweries Limited 
 
Dr. Sheila Ndyanabangi  
Principal Medical Officer  
Ministry of Health 
 
UNITED KINGDOM 
 
Mr. Rick Connor 
Vice President, International Public Affairs 
Pernod Ricard 
 
Mr. Mark Leverton 
Director, Alcohol Policy & Industry Issues 
Diageo plc 
 
Ms. Nicole Lovett 
Corporate Citizenship / Responsible Drinking 
Diageo plc 
 
Ms. Gaye Pedlow 
Director, Alcohol Policy  
Diageo plc 
 

UNITED STATES 
 
Mr. Brett Bivans 
Director, Partnership Development 
International Center for Alcohol Policies 
 
Dr. Marcus Grant 
President 
International Center for Alcohol Policies 
 
ZAMBIA 
 
Mr. Samuel Svikeyo 
Board Secretary 
Association of Practitioners in Advertising 
 
ZIMBABWE 
 
Ms. Yvonne Mambo 
Marketing Services Manager 
African Distillers Ltd. 
 
Mr. George Mutendadzamera  
General Manager Corporate Affairs 
Delta Corporation Ltd. 
 
Ms. Tawanda Ndlovu 
Research Assistant 
Department of the Health Advisor 
Office of the President and Cabinet 
 
Dr. Timothy Stamps 
Health Advisor 
Office of the President and Cabinet 
 


